[image: image1.jpg]UC Cooperative Extension &,’

Advice to Grow by...Ask Us!
Master Gardener Program

> I University of California
. Agriculture Resources





FOR IMMEDIATE RELEASE

Contact:
[Contact Name]



[Organization Name]

[Phone Number]

[Email Address]

Catchy Headline Goes Here – Keep It Short

[City — Release date] This first paragraph should be a summary of the event or news item. Include the Who, What, When, Where, Why and How. Grab their attention but be brief — 3 to 5 sentences. Use simple, clear language. Don’t use jargon or acronyms. The most important information should lead. Many people will not read the entire release.

The next paragraph should include more details. Including a quote is a good idea. You might want to be specific about what audience you are targeting and what you are trying to accomplish. Quick facts or figures would go here. It’s very important to answer the question, “Why does it matter and why would anybody care?” 

If it’s relevant this paragraph could include the background behind the event, program, or news. It might include the history, what led up to the event, or what services have been offered in the past. Use 3 – 5 sentences only. Your press release should never be more than one page long.

The last paragraph is called the boilerplate. It should be 3 – 4 sentences long and contain information about the organization and what it does. For instance:

The University of California Master Gardener Program provides the public with UC research-based information about home horticulture, sustainable landscape, and pest management practices. It is administered by local University of California Cooperative Extension (UCCE) county offices that are the principal outreach and public service arms of the University’s division of Agriculture and Natural Resources. 


